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3.3.2 Number of books and chapters in edited volumes/books published and papers published in national/ international conference

proceedings per teacher during last five years.

Calendar 2022 2021 2020 2019 2018
Year

Number of books, chapters and
papers published in edited volumes/ 14 18
Conference proceedings

12 12 5

Total 61
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4 S. Vyas et al.

1 Introduction

While modern agronomy and plant breeding have increased development produc-
tion, they also resulted in widespread environmental harm and poor human health.
Automated PC vision is critical in this case because it helps repair the damage. The
appearance of plant leaves changes over time, making them legitimate elements. It is
a challenge to automate the identification and arrangement of plant leaves, because
plant leaves are genuine elements. However, scientists use a number of common char-
acteristics to distinguish between various leaf tests, such as the state of the leaf, its
shade, its skeleton, and so on. There are many aspects to consider when designing a
plant’s arrangement, and this project is centred on the surface characteristics of a leaf.
A plant leaf’s veins are another important feature. Vein extraction and grouping can
also be used to determine a plant’s type. There are some drawbacks to shape-based
leaf recognition [1, 2], especially if there are not enough leaf tests.

In the name of Kumar [1], a multi-facet perceptron with AdaBoosting was used
in this study to classify plant species based on their morphological features. The
proposed framework includes pre-processing, extraction, highlighting, and order.
Different pre-processing methods are used to prepare a leaf image for the element
extraction measure. Several morphological parameters, such as centroid, significant
hub length, minor hub length, firmness, edge, and orientation, are retrieved from
digital photographs of various leaf classes. In the suggested machine learning clas-
sifier, 95.42% of the computations were accurate. Tan and Colleagues [2] Morpho-
metric calculations based on Sobel segmented veins were employed as a bench-
mark for this study. The D-leaf model achieved a testing accuracy of 94.88% when
compared to the AlexNet (93.26%) and adjusted AlexNet (95.54%) models. Further-
more, CNN models outperformed traditional morphometric estimations (66.55%).
The CNN-derived properties fit well with the ANN classifier. Using computer-aided
image processing and gadget vision innovation, Singh [3] outlines a fundamental
and computationally restricted technique for plant identification. Leaf data is pre-
processed, a large data set is analysed for correlations, and the data is organised into
a logical sequence. Pre-preparation is the process of enhancing estimates pix prior
to computational treatment. The leaf picture’s shade and architecture are used to
identify genuine elements by the limit extraction piece. Paulson [4] convolutional
neural network (CNN) and pre-trained VGG16 and VGG19 models were compared
for the leaf recognition task. The data set has leaf images of 64 medicinal plants.
CNN achieved a 95.79% accuracy rate. VGG16 and VGG19 beat fundamental CNN
in terms of accuracy, with 97.8% and 97.6%, respectively.

Yang [5] An object’s bending and geographic data are represented by a triangular
place distance grid, while an object’s arched/sunken characteristic is defined by a
sign framework. Detailed and global properties of the leaf form are captured while
the likeness changes are preserved (interpretation, revolution, and scaling). It is also
quite easy to implement and has a modest computational burden. Four well-known
data sets of plant leaves, including the Swedish, Smithsonian, Flavia, and Image
CLEF 2012 databases, were used to test our method. A comparison of the results
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shows that our method outperforms other leading edge methods of plant leaf detection
based on shape. Using the MPEG-7 shape data set as a second test, we found that
our method can be applied to a wide range of shapes. In the words of Zhou [6]
because the unique RDN model was first used in image super objective, we need to
rebuild the network engineering for grouping activities through modified info image
attributes and hyper boundaries. In artificial intelligence, the tomato test data set.
Challenging 2018 data sets demonstrate that this model can achieve a best 1 normal
recognition accuracy of 95%, which confirms its appetising exhibition. The rebuilt
residual dense network model can deliver considerable improvements over a large
portion of the best-in-class models, as well as requiring less calculation to attain elite
outcomes in crop leaf recognition. Almeida [7] proposes a new technique to plant
recognition based on the usage of an unsupervised distance learning strategy instead
of pairwise similitudes. They demonstrate a significant increase in performance when
using it for time series search workloads. Furthermore, we demonstrate how the late
mixing of several time series can affect the identification of plant species. Increases
in precision at 10 scores and mean normal precision were both up to 8.21% and
19.39% higher when compared to when time series were used in the disengagement
process, respectively.

Using a visual tree to filter through a large number of plant species and determine
the relationship between related learning tasks, Fan [8] proposes that a progressive
conduct multiple tasks primary learning calculation can be used to enable the iden-
tification of a wide variety of plant species. Plants are essential for human survival,
according to Azlah et al. [9]. Since the dawn of time, indigenous peoples have relied
heavily on herbs as folk medicines. For practitioners, identifying herbs is frequently
a matter of years of olfactory or sensory training. Recent advances in analytical tech-
nology have substantially aided scientific data-based herbal identification. People
who are not familiar with herbal identification can benefit greatly from this. Testing
in a laboratory requires expertise in sampling and data analysis in addition to lengthy
procedures. In this way, an easy and reliable way to identify herbs is required. Plant
identification is anticipated to benefit from a combination of computing and statis-
tical analysis. Identifying herbs rapidly is made easier by this non-destructive method,
especially for those who cannot afford pricey analytical equipment. To identify plant
species from images of plant leaves, Mahmudul Hassan [10] used the DL approach.
By extracting and learning features automatically, DL identification eliminates the
need to manually remove created attributes. After each cycle, the recognition rate
increases, but the loss decreases. As a result of this research, CNN performs better
in plants with comparable leaf shapes and sizes. Aside from that, more study may be
done to test the proposed network’s performance utilising real time and drone images.
A cloud-based architecture will allow smart devices to identify plant types in real
time. Plants are difficult to manually identify by botanists, according to Bojamma
[11], who found that different plant features used as identification keys take a long
time. Inquiries concerning the quality of a candidate search that is constantly modi-
fied are answered by these keys. Because the traditional method of plant species
identification is a tired method that has the potential to be false and is out of reach
for the general public, it poses a challenge for botanists, nature enthusiasts, and



10 S. Vyas et al.
find some of the most common kernels:

Linear : K(X,Y) = X.Y
Polynomial : K(X,Y) = (1 + X.Y)¢
Radial Basis function : K (X, Y) = exp(—||X — Y|[*/20?) (6)

5 Simulation Results

Python Spyder 3.7 is used to implement the algorithm under development. With the
help of libraries like sklearn and Python, we can apply numerous approaches like
decision trees and Naive Bayes in Spyder, as well as the functions available in the
Spyder environment.

Figure 3 is showing the plant leaf image input data. Total 32 images taken with 7
different species, which include apple, banana, ginger, mango, Norway maple, onion,
and work mulberry (Figs. 4, 5 and 6).

! <~ «c s wEliEs

3G T e 40 2 e B O ey Wi g Y el (7 g e, (T g Al py
N g Elal 1M e G [T P (15 g Pl (11} BT (1] g AL (1Y gpg G 1B jpg
» » ¥ g Wls L

. e , .
MG {1 T g [ Tl 16 g PRAG (208 g G G T G (2T 4G (2T g G g

4

N~ S @l e

ety () g iy s png bty (T} g bty (T g L e ¥ By MY g Ll Bl (171 i

Fig. 3 Input data
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Abstract:

Semantic role labeling, sometimes referred to as shallow semantic parsing, is a task in Natural Language

Processing that determines the labels of words or phrases (groups of words) in a sentence. Semantic Role

Labeling (SRL) is the process of identifying essential event structures in a sentence, such as "who" did "what" to

"whom,

"o

when," and "where." Nowadays, the computational identification and labeling of arguments in text is

a one of the important tasks in computational linguistics. Agent, receiver/patient, temporal, goal, locative or

objects are the types of agents. Semantic role labeling belongs to one of the domains of Artificial Intelligence.

This paper gives detailed overview of the literature in the field of semantic role labeling followed by the various

techniques used to tackle shallow semantic parsing in the past, the development of different datasets built for

semantic analysis and semantic role labeling task for Indian languages.

Keywords: - SRL, NLP, Computational linguistics, Semantic Labeling

Introduction:

One of the important but challenging tasks in NLP is semantic role labelling, which is also known as shallow

semantic parsing. It determined "Who “.did “What”, to “Whom”, “How”, “When” and “Where". SRL aim is to

identify events in sentences, their participants and properties of the events. SRL determines the semantic roles of

each predicate that present in the given sentence. For example,“Ram killed Kartik with a bat”,here SRL should

recognize ‘killed® (represents the phrase “to kill”) as a predicate. Then ‘Pawan’ as killer (agent), "Kartik® as the

recipient/receiver and ‘a bat’ as the theme/object. Knowledge of semantic relationships is very useful in many

downstream applications of NLP such as information extraction, machine translation, text summarization,

worsens disambiguation and text entailment.

Using two pipeline states SRL is done traditionally, first state is predicate identification and second one is

argument role labelling, nowadays end to end SRL is achieved by integrating both steps in a single model[1].

Predicate detection, predicate disambiguation, argument identification, and argument classification are the four

subtasks in which SRL can be split up. Argument annotations have two formulations or styles such as

constituents that is phrase or span and dependencies. The CoONELL 2008 proposed semantic dependency parsing

which annotates the heads of arguments instead of phrasal arguments [2].
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Abstract

The onslaught of deadly Novel Corona Virus (COVID 19) pandemic had
resulted in the global economic turmoil. All the economic activities around
the world were suspended for the indefinite period. The World Bank also
termed COVID 19 pandemic as the deepest economic slowdown after
World War II. The onslaught of this extraordinary unprecedented
pandemic was so extreme that even the developed economies were also
finding it difficult to combat with this invisible enemy. This epidemic had
posed serious issues in all the sectors of economic development.
Governments of all the countries had to implement nationwide lockdown
to battle with this epidemic. After certain time duration government had
used unlock measure in phased manner and allowed industries to operate
with the restricted capacity. The people working in unorganized sector and
daily wage earner suffered a lot in the contemporary COVID 19
pandemic. As a result of this pandemic, an oversized scale of reverse
migration of peoples from lucrative metro cities to the native urban and
rural parts of the country had been occurred. This rapid reverse migration
is going to be a major concern in the upcoming years. The researcher
under the present study seeks to analyze the consequences of Reverse
migration.

Keywords: COVID 19, unorganized sector, informal, economic
development, Lockdown.

Introduction

The World Health Organization (WHO) declared the current novel Corona
virus (COVID 19) as a global pandemic on 30" January 2020. With the
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rapid spread of the deadly virus, nationwide lockdown was adopted as
safety measure. The pandemic had created fear, anxiety among the peoples
all over around the world. The current COVID 19 global pandemic and
nationwide shutdown had raised numerous problems. The factories,
private and public offices, schools and colleges were closed for indefinite
period. Sectors such as tourism, aviation, automobile, real estate, micro
and small enterprises are affected most. As per the report of International
labor Organization the outbreak of COVID 19 pandemic will thrust more
than 40 millions informal workers in the poverty. The daily wage earners,
workers working in unorganized sector suffered a lot during the COVID
19 pandemic. These peoples lost their job overnight, hadn’t got the earning
and were deprived from the basic needs during the lockdown period. Wage
earners abandoned their workplaces and began the journey of hundreds of
miles towards the native places. (Mohapatra, Vol. 8, No. 4, April 2020)
The temporary shutdown of the manufacturing sector resulted in the
reverse migration. These peoples had to depart from the metro cities and
relocate to the native places in the awake of earnings. The process of
reverse migration can be considered as two edged sword. Although the
migration process does have benefits, also do have certain pitfalls. This
process of Reverse Migration will not only increase the burden on urban
governance but also affects service quality.

Objectives of the Study
The present study is based on the following objectives;

1) To understand the concept of Reverse Migration.
2) To analyze the consequences of Reverse migration.

Research Methodology: - The present research is based on secondary
sources of data. Data had been collected from sources as web-based
Journals, research papers, news articles etc.

Concept of Reverse Migration:- Reverse Migration often termed as
return migration refers to a process in which the peoples born in the
villages migrates to the urban parts of the country and after certain
timeframe returns to the native place. In simple senses reverse migration is
the voluntary or obligatory method of going back to the native place.
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Based on the literature reviewed the consequences of outbreak of COVID
19 and reverse migration can be analyzed as below;

)

2)

3)

197

Strong dependence Agriculture & allied business: - An important
part of Indian economy is agriculture. It is the oldest and biggest
source of job creation in rural India. The agriculture sector is directly
or indirectly connected to more than 70 % of Indian population. The
pandemic of COVID 19 forced people working in the informal sector
to flee into their home city. These individuals would have no other
choice but to work in the agricultural sector. This would generate an
extra strain for the farming sector. More than half of the population
has already been absorbed by the agriculture sector, with a 17 %
contribution to the country’s gross domestic product. Compared to the
participation of the workforce, the contribution of the agricultural
industry is very low.

Labour scarcity in the urban areas: - it was correctly mentioned that
cities are the vehicles from which is possible to make the journey of
economic growth. During the prevalent lockdown large and metro
cities that are the primary destination for workers in the informal
sector suffered most. Millions of people employed in the unorganized
and informal sectors moved to rural parts of the country. These
peoples worked on building sites, hotels, processing units, and several
other industries. The fear of deadly virus was so serious that people
from urban areas walked thousands of miles. The effects of the
pandemic would have long term impact on urban areas. Migrants
employed in the organized sector will not return to urban areas in the
immediate future and this will lead to a shortage of labor supplies in
the urban areas.

Increased burden on Rural Governance: - India is the country of
villages where majority of the population lives in the rural parts of the
country. The rural infrastructure and availability of the services are not
sufficient. Basic services such as education, healthcare facilities,
electricity supply, sanitation, water supply are inadequate.

The outbreak of deadly COVID 19 and the lockdown measure resulted
in the reverse migration. In the wake of uncertainty and anxiety about
of viruses, millions of people moved from urban source to the rural
destinations. The implications of COVID 19 and national lockdown
resulted in the loss of employment of people employed in the
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unorganized market. Such peoples have tended to abandon the
workplace and return to their native places. The main drives of
country’s economic growth are daily wage earners and employed in
the informal sector. The contemporary reverse migration will surely
have long term impact on the economy of rural India. (Singh,
2020)Thus it will create additional pressure on educational system,
healthcare services and rural governance of the country.

4) Global economic turmoil: Currently all economic operations
worldwide are in pause mode. During the earlier stages of COVID 19,
most countries had to follow lockdown to decrease the transmission of
virus. Prevention from the virus was the ultimate aim in the lockdown.
All the activities around the world were concentrated on the
prevention of unforeseen enemy. Factors such as reduced working
hours, interrupted supply of raw materials, lack of access to public
vehicles were the main hindrance in the smooth functioning of the
industrial sectors. Sectors such as tourism, education real estate,
entertainment, constructions have been absolutely disrupted. Daily
wage earners working in these industries had to compulsory or
voluntary leave their work place and due to fear of virus, the industries
often had to work with the restricted capacity. It had adversely
affected on both demand and supply front.

5) Increased unemployment: The industrial and manufacturing sectors
had also suffered a lot during this outbreak of virus. All the production
activities were temporarily suspended. Industrial units have to abide
the social distancing norms designed as a precautionary measure by
the government. The production process in industrial sectors was also
hampered due to non-availability of raw material, lack of access ofthe
public transportation. The demand for the non-essential items had also
been declined. All these things resulted in the increased
unemployment in the industrial units. As per the report of Centre for
Monitoring of Indian Economy (CMIE) the unemployment rate in
rural India had been increased from the 6.06 % of January 2020 to
9.15 % of December 2020. Although we do not have data on informal
sector unemployment, the increased % in the rural unemployment
indicates the impact of reverse migration. Reverse migration and
overburden on agriculture sector will definitely result in to the rise in
the unemployment.
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Conclusion

The informal sector plays an important role in the economic development
of any country. As per the government of India statistics, the unorganised
and informal sector absorbs more than 90% of the workforce and
contributes more than 50 % in the gross domestic product of the country.
The prevailing pandemic of COVID 19 had severely impacted on the
peoples working in the informal and unorganised sectors. Daily wage
earners, hawkers, street vendors, casual labours and many more working in
the unorganised sector had severely affected. Thus the current pandemic
had given an opportunity to formulate long term strategies for the
unorganised sector. The time had come to develop rural infrastructure to
cope up with the flow of reverse migrants.
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ABSTRACT

Word Sense Disambiguation (WSD) is one of the most challenging problems in the research area of
natural language processing. To find the correct sense of the word in a particular context is called
Word Sense Disambiguation. As a human, we can get a correct sense of the word given in the
sentence because of word knowledge of that particular natural language, but it is not an easy task
for the machine to disambiguate the word. Developing any WSD system, it required sense
repository and sense dictionary. It is very costly and time-consuming to build these resources. Many
foreign languages have available these resources, that is why most of the foreign languages like
English, German, Spanish etc lot of work is done in these Natural languages. When we look for
Indian languages like Hindi, Marathi, Bengali etc. very less work is done. The reason behind this is
resource-scarcity.In this paper, we majorly focus on Marathi Language Word Sense
Disambiguation because of very less work is done in the Marathi Language as compared to Hindi
and other Indian Languages. Our main objective is to provide information about various resources
available for the Marathi language which will be helpful for researchers who wants to do work for
Marathi WSD. This paper also gives a review on work done for Marathi Language WSD and its

challenges and problems.

Keywords:WSD, WordNet, Indo WorldNet, Part of Speech(POS), NLTK, iNLTK
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ABSTRACT
Human verbal language is extremely ambiguous. People are masters in producing language and
understanding language and its meaning, Word sense disambiguation (WSD) is an art to find the senses of
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A Study on Impact of Social Media
inTourism Business Development

H.ESEAHC“ JOURNEY Internation! Multidisciplinary E-Research Journal if“i' AT

Dr. Anil Gambhirrao Senawane Mr. Yogesh C. Shethiya

Associate Professor, Assistant Professor,
R C. Patel Ans, Commerce & Science College, R. C. Patel's LM.R.D.,
' Shirpur, Dist. Dhule Shirpur, Dist. Dhule

J;::j:,::m are playing in the variety of feature of life is becoming progressively more greater day by day, mainly in
subiect like social interaction, and cultural and educational feature of our life. The significance of social media is

ard i the area of the tourism industry. To a grealer extent researchers are undertaking studies in the areas of the
impact of social media an the fourisn industry. Aspire of this study is to recognize this upward importance media in the
tonrism business and fo appreciate the impact of media in the tourism. The rationale is to understand the future role of
wedia in the years to come on the fourism business so that it benefits the towrism business and the fourists
imernationally. The leveraging of media to the tourism products has show 1o be a good strategy in impraving nol only
he quality of the trade but also the revenues of the tourism business af large. In this world of steady technological
development, tourists are varying their behaviour patterns seem (o be for mare “tourist-friendly” resources of

information. Thus this research paper focuses on the collision of media in promoting fourism business globally.
Keywords :Social Media, Tourism, Business, GDF, Development.

Introduction :

UNWTO defines tourism as "z social, cultural and
economic phenomenon, which entails the movement of
people 1o countries o places outside their usual
environment for persenal or business/professional
purposes” The tourism business is one of the fastest
increasing sectors in the world. In reference to Pfomr and
Hosie (2009), the tourism business is the major in the
world with a significant annual growth rate of
approximelely 25 percent. In this look upon, Alsos,
Eide and Madsen (2014) study that the growth rate of
the tourism business in Organization for Economic Co-
(" ration and Development (OECD) nation has go over
the enlargement rate of their GDP.

Social media pass on (o the resowrces of
communications among communily in which they
share, make, or swap over information and thoughts in
virtual group of people mnd association. In today’s times
social media plays an extremely significant role in
almost every section. Platforms such as Facebook,
Whatsapp, Twitter, Instagram etc. have become vital
both from individual and trade point of view. Social
media has made a.massive impact on the tourism
business, Tourist engages with social sites in order to
make up to date decisions regarding their travels and
share their own experiences which they had ot a
particular hotel, restamrant or airline. The tourism
business is in position 1o take benefit of social media
channel, as the business has long relied for the most parl

gﬂﬁn UGC Recommend Journal

on target repute, tourist opinion, spread of information,
and positive word-of-mouth publicity. In many
examples, for example the case of the *Bharat Darshan’
camprign  and  ‘Incredible India®  campaign,
incorporation of social media into the marketing
approach of Indian Tourism has shown incredible,
considerable outcome in greater than before mates of
visits as well as visitor happiness. As a oulcome, a
variety of states around the nation are appropriate more
dependent on social media as a cost-efficient and
successful tool for visiting the atractions promotion for
their particular state.

Need for the Study :

Global and domestic tourism business contnbutes
more to India's GDP. Foreign exchange eamings from
tourism stood at $16.757 billion between January and
July 2019, as agninst $17.059 billionin  the
comesponding period last year, posting a -1.8% growth
vis-d-vis & 12.1% surge last year, according to data from
the ministry. In this competitive world media plays a
vital role in all business, There is main purpose that this
study will take in hand to the extent that the role of
social media in the tourism business is concerned. To
start with, the study will assess how both existing and
probable tourists use social media stage to make travel
decisions, In this study will seek to understand how
tourists utilize diverse types of social media to research
and plan their travel behavior,

Websslte ;www. researchjoumey. net
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Table 2 showing ihe growth of teurism in India on 20018
Sr.Nn. Farticular Result |
No. of Foreign Tourist Arrivals in India 10.56 Million (') i
' | "Annual Growih Rate 7%
. No. of Indian Nationals Departures from India 2630 Millon (F)
g Annual Growih Raie 9.8% !
No. of Domesiic Tounist Visits 1o all States/UTs 1854.9 Millioni R |
’ Annual Growth Rate 11.9% |
A Estimated Foreign Exchange Earmings from Tourism In INR terms '1,94,892 Crore |
Annual Growth Rate 9.6%
5 Share of India in International Tourist Arrivals 1.24%
6 India’s rank in World Tourist Arrivals 25"
7| India’s rank in World Tourism Receipts 13"

(F) Provisional, Figures updated as in August, 2019 R: Revised,

Source: Bureau of Immigration, Govi. of India
The role of social media in jourism has been
progressively more prominent and investigates as a
rising subject. Over the years Social media have
contributed towards significant tourism into a
responsible business .Social media plays a progressively
more vital role in many features of tourism, particularly
in information investigate and decision-making
/" =haviours and tourism advertising spotlight on most
excellent apply for cooperate with tourist via social
media channels. A social media to market tourism

products has proved to be an admirable policy. Many

nations observe social media as a vital means o
encourage for their tourism business.

Conclusion :

Based on research study and the literature review, it
can be conclude that, the social media phenomenon

represents an ongoing trend. The social media plays an™

importani role'in Tourism business. From information
investigate to decision making behaviors social media
plays a vital role in many characteristic of tourism
business, Social media also plays a significant role in
tourism advertising and facilitates the tounism service
suppliers in spotlight on best practices during the
response they obtain from tourists and community via

20
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social media. Social Media has been commonly
acknowledged as a resource of advance tounsm goal
and products by popular target promofion organizations.
As  result of the studies on the subject of social media
it is expanding tool for the upgrading the tourism
busin=ss and also for the benefits of the country's GDP.
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m“;*“”:: research result that strictly answer the

Questions and as a result, meet the objectives
of the study, there is a need to make use of a precise
methodology. Speaking from this viewpoint, the study
it ﬂp!ot‘u th:,- past rescarch and study findings on
how social media has been used in the past in tourism
promotion. Likewise, the research use primary data to
either affirm or dispute the secondary research findings.
In this study will camry out an observation and
discussion to collect primary data. This data will be
prearranged and analyzed using different statistical
tools 1o conclude whether it supports or be against the
secondary research findings.

Review of Literature :

Tourism business plays an incredibly vital role in
economic growth and structural revolution of the world.
Indian tourism is based on the concept of *Atithi Devo
Bhav' and *Vasudev Kutumbakam'. It means the guests
will be treated as equal as god and it also means that
welcome tourist friendly and send back a friend,

The literature on different aspect of blow of tourism
on financial system a brief review of existing literature
on diverse aspects of tourism will be made in this
section. Sethi A S, B P Singhal (2016) m a rescarch
paper entitled “ldentification of factors affecting
Tourisn destination competitiveness: A Study in
Unarakhond” made an attempt to classily the factors
that affect tourism destination competitiveness for the
state of Uttarakhand. In the recent year's tourism as an
business has developed many fold up in lunlr: of
employment prospect and income generation. Uttara
Khj::n;n.-. 2 tourism destination has received its share of
domestic and intemationals guests h“::' a long way
to w0 before suitable a priority tourism imation.

E;{“h F (2016) in a rescarch paper "EEIIn{umﬂlm
for Innovation in Tourism Orgamizanons wkm
wckle the gap by examining the role and effect of key

Analysis of Study :

buvse 200 : 5307 Sream) m':‘:“'l’ E-Research Journal

(eadership support, innovation formality) and. inter
mandgerial  relations  (leadership  support
evaluated the organizational settings simyltancously and
mfwﬂﬁrmiﬁ:w“””“m
nvestigated the largest group of tourism organizations
~ Sahin & Sengin (2015) did a sady and
investigated the importance of social media in tourism
m‘ﬁ“m’mﬂﬂﬂWMdm:mr
implemented on the students of Atilim University
evaluating the effects of social media among young
generation. Results of the survey showed that social
media has a significant influence in tourism sector both
in positive and negative ways. The results also showed
strongly affected by personal experiences and
comments of other users on social media

Gupta D, Thind § (2014) in the rescarch paper
entitled “Changing Geographies of Intemational Tourist
Patterns™ has converse regarding the distraction in
lourist geographical area with change in income.
Tourism has appeared as one of the strongest and the
most responsive mechanism in the service business in
the last two decades. New destinations have emerged on
the map of the world whereas, old has been unable 1o
keep hold of their position. The share of income
:mtrﬂltﬂhyﬂnlnur‘ummmrlﬂ!:hmgdman!y
temporally but spatially as well Central Eastern Europe
and North China has emerged as new destinations for
ghbalmhuwhikﬂnrﬂwﬂﬁmhuhﬂiushut
of international tourists, Therefore, looking ot the
spatio-temporal changes in the share of international
tourist amivals the paper attempted to analyse the
spatio-temporal  variations i international  tourist
arrivals internationally and regionally.

(Hvass & Munar, 2012) Online promotion has
developed in significance in the tourism business over
the years. Social media allows companics to inferact
directlfwi:hmuiuwiawrimﬂmlhephﬁm-mhmn
allnwsmnpmiulnnnﬂturmdimmﬂﬁhlmuiﬂ
Hulwhenw:mlkufﬂhiimllisﬂmwu'dIMHI
lack of strategic viewpoint of social media as it is being
used with limited uniformity.

als in India -
ine the Foreign Tourist Arriv :
Table § s Forcign Tourist Arrivals Foreign Tourist Arrivals
(in Millions) Year (in Millions)
___T“r 2.54 2010 578
2001 -
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